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WECF – Women Engage for a Common Future 
 
•  International network with 150 member organisations 

in 50 countries 
•  Secretariat in Germany, Netherlands, France, 

Georgia 
•  UNEP partner 
•  Co-Lead: Women Major Group UN SDGs 
 

 



WECF - Working for a healthy environment 
 in 4 areas 

Raise	the	voice	of	
women	for	
sustainable	
development	

Energy	&	
Climate	

Agriculture	
&	

Biodiversity	

Chemicals	&	
Health	

Water	&	
Sanita@on	



         
 
                         mission…  
 
…Protect human health and environment 
from harmful exposure to chemical 
contaminants 
(advocacy	work,	awareness	raising,	project	
implementa7on)	

	Chemicals	&	
Health	



Chemicals of concern in children’s products 

Bisphenol A: lining of tin cans,  
cash receipts, food contact materials, toys, etc.  
Other bisphenols’ (BPS, etc.) use as alternatives 
Parabens: cosmetics, food, etc. 
Methylhexyl ethoxycinamate (EDC): cosmetics 
Nonylphenol ethoxylates: children’s wear, textiles, mattresses, 
household paints,  etc.  
Flame retardants (TBBPA, etc.): furniture, electronics, etc.  
Phthalates: DINP, DIDP, DiOP, DEHP etc. in food, consumer products, 
fancy dresses, school supplies, toys, etc.  
Metals : Lead, mercury, nickel, cadmium, aluminium: food  
contamination, toys, and consumer products  
US survey (2013) :  
phthalates in more than 770 children’s products (baby car seats, 
changing mats, bedding, clothes, Halloween masks, etc.)  
http://www.environmentalhealthnews.org/ehs/news/2013/phthalates   



WECF Project Nesting: Guides, website, App, 
information film for pregnant women  

 



Mama Green Magazine in 2012:  
positive & practical information  



Puur Baby Plaza: alliance of 
sustainable SMEs 



Goal of the project 
Developing ideas for the improvement 
giving information inside the production 
chain and to the consumer on SVHCs, 
through research and interviews 
 
Through literature research, 
interviews with around 30 
SMEs, in-depth interviews with 
stakeholders on their 
experiences with the 
implementation of Art 33 and a 
workshop, a large number of 
ideas and solutions have 
emerged.  



Why is REACH important for 
this sector? 

•  For an industry that focuses on women and 
small childeren, REACH is essential: 
protection of our health & environment 

•  Women pass on hazardous substances 
during pregnancy and via breast milk 

•  Diseases on the rise: most vulnerable groups 
are women and children  



REACH 
is a challenge for SMEs because..... 

•  The right to know if there are very worrying chemicals 
in a product is intended to encourage suppliers to 
phase out those substances. Many entrepreneurs 
and retailers are not always aware of the - often 
irrevocable health risks of their products. 

•  REACH is a very comprehensive regulation that sets 
the responsibility for companies to show that used 
chemicals are safe. 

•  Sustainable SMEs often have a preference for 
recycling 



Why do SMEs think REACH is 
important for them? 

 •  SMEs in this sector see safety and health as their 
core business! 

•  From the 20 interviews conducted with sustainable 
entrepreneurs and businesses REACH seemed quite 
unknown to them – not in curriculum design/
education 

•  Information on hazardous substances and the 
dangers for recycling is often neglected during 
meetings on sustainability – focus on energy 
efficiency and CO2 emissions 



The Question!  
Previous research has shown that business had not 
been actively informing the public, so: 
 
How can companies meet the REACH Article 33 
obligation to inform customers and consumers in a 
smart way? 



Problems that SMEs face 

•  Chemical legislation is very 
complicated, what do you 
communicate? 

•  Where do you find accessible 
information? 

•  ECHA is not an easy source of 
information for companies 



But we do business in the 
Netherlands ..... 

 
•  It has to be cheap! 

•  We all agree that everything must be 
healthier, more environmentally friendly 
and greener, but once in the store, the 
price seems to be the most important. 



Art.33 The Right To Know : 45 days! 

•  According to the European REACH 
Regulation, European consumers have 
the right to know if there are very 
worrying chemicals in a product = so-
called "right to know" 
 



Art 33 

•  Previous research - from the EEB - 
revealed that large companies, meeting 
the 45 day period, often only provide 
partial information and often not in 
Dutch.  

•  An important role and chance for the 
precursors. 



Conclusion: REACH is a chance for sustainable 
businesses 

•  Safety and Health 
essential 

•  ..but they need 
support  

 



Two types of companies 

•  Puur Baby Plaza entrepreneurs  
Small, act as questionbags, social enterprises, want to 
avoid at all costs the use of SVHCs; 

•  Wider group of traditional companies 
Small to medium size. Outstanding: are often beyond 
consumers in sustainability thinking 



Issues encountered by PBP 
entrepreneurs 

•  Their target group, the "dark green" 
consumer, is often very critical 

•  Answering questions from these 
consumers takes a lot of time, missed 
orders, extra hours 

•  You can not afford any mistake 



Issues that more traditional 
entrepreneurs face 

•  It must be cheap! We all agree that everything 
must be healthier, more environmentally friendly and 
greener, but once in the store, the price is especially 
important. 

•  Consumers think they are well protected by the 
government 

•  No overview of different labels (often 
only one aspect of product) 



Smart solutions from small sustainable 
SMEs  

•  Set up a substance management and control system 
for consumers and employees (eg, BPA) 

•  Provide consumer-accessible & transparent 
information. Do that in the language of the consumer 

•  Publish BOM on your website, which your customer 
can refer to 

•  Import Certified Substances and Products, Ecolabel 
Approval Marks 

•  Work as it may with local suppliers to control 

•  And rethink or restart your whole production process 
and way of thinking – circular economy 



“Base REACH 
communication on the 
absence of hazardous 

substances” 
  

“Sustainable SME companies, in particular, can 
increase their chances by focusing on providing 

consumers with a good information about the absence 
of harmful substances in their products” 



Contact: 
Chantal Van den Bossche 
Chantal.vandenbossche@wecf.eu  


